5 2019 UPS INDUSTRIAL BUYING DYNAMICS STUDY

Serve your customers better by gaining a deeper understanding of their
preferences and buying habits. Explore the results of the 2019 UPS Industrial
Buying Dynamics Study with over 1,500 participants across the United States.
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The Results of Shifting Demographics & Procurement Models
Buyers are younger, less loyal to tradition, and much quicker to switch suppliers; this shift in buyer
demographics has a strong impact on vendor share.

Shifting Demographics Shifting Procurement Patterns
As Baby Boomers leave the workforce, Millennials Buyers shift spending from distributors, purchasing
are quickly becoming the face of purchasing. directly from manufacturers or online marketplaces.
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Shifting in International Sourcing Q5%
Robust international sourcing is on the rise, though domestic sourcing still
holds strong opportunities. Millennial buyers say they order nearly half their
products internationally, far more than Boomers or Generation X buyers.
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International sourcing of products ranges from 8 to 43
percent of total spend among surveyed buyers.

Shifting Post Sales Requirements
The buying process continues after the sale and remains an important consideration in purchase decisions.
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To download the full 2019 UPS Industrial Buying Dynamics research report,
visit ups.com/insight

The study, conducted by Burke, Inc. on behalf of UPS, is based on a survey of 1,503 buyers in the United States between 22 and 70 years of age who purchase industri-
al parts, products, or supplies for use in 15 industries. The survey was condu between December 4, 2018 and December 14, 2018. ©2019 United Parcel Service of
America, Inc. UPS, the UPS brandmark and the color brown are registered trademarks of United Parcel Service of America, Inc. All rights reserved.






